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MERMAIDS AND SEAHORSES TAKE OVER VENICE FOR A GOOD CAUSE E A







he third time is
charming.

The Venice Art
Center’s third

temporary public art project
is a collection of magical
mermaids and seahorses.
FantaSea Venice follows in
the wake of Pigs in
Paradise and
SeaVenice’s
sea turtles

and dolphins.

More than 45 selected
artists envisioned and

painted 30 seahorses and
22 mermaids that were
sponsored financially by more
than 40 area residents, businesses and
organizations.

After being displayed for almost two
years in locations throughout the city, most
of the sculptures will be auctioned off to
the public. Some will remain with sponsors
who donated moncy at higher levels.

Venice Art Center executive director
Mary Moscatelli and FantaSea Venice
committee member Mary Jo Floryjanski
helped martch artists and sponsors who
had similar visions. “The hard work of
our outstanding FantaSca committee,
volunteers, Board and VAC staff made this
all possible,” Moscatelli said.

“(Business owner) James Griffith knew,

Ef?ﬁglgga’ ‘I want a Wonder Woman (mermaid)?’
painted by Moscatelli said. “No on¢ had done a
Raven Skye Wonder Woman pattern, but I knew an
McDough

artist who could (Chau Mai).” »



Venice Art
Center
Executive
Director Mary
Moscatelli
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Seahorses

TWINKLES
ARTIST: COLEEN HENRY
SPONSOR: EDMUND AND ELIZABETH
CAMPBELL FOUNDAT\ON
Location: The Venice Art Center
Coleen Henry, a muralist, has lived in Southwest
ainted a

Florida for more than 30 years. She p

dolphinanda turtle in previous VAC fundraisers.

“She's amazing, Venice Art Center executive
atelli said of Henry.“Thatis a

director Mary Mosc
"Henry paints pboth residen-

beautiful seahorse!
tial and commercial murals, including a sea and
wildlife mural at Jacaranda Public Library anda

\Venice historical mural on the Venice Gondolier
puilding along the Venetian Waterway. This
sponsor was 2 catalystin launching this project.

needs this’ Moscatelli

d Campbell.

He said, “The town really
said of sponsor Edmun

B.
B. KING oF THE SEA

- RAVEN
SPO SKYE M
Lo NSOR: BREWBUR CDOUGH

VTVhis sculpture wa
alls, a project

said Mary Mos
irector of

the Venic
eArt Ce
c nter.
Ollage-style paintings ,,She Creates beautify
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VERIDIA
N THE
i VENIC,
o NS;'&)(;I.ANNA RAFANII.:Ef.ALIgIAN
Dl : MCRAE FAMILY
o n: Venice High s
nce quickly i

STEINWAY
ARTIST: HEATHER

SPONSOR: BARBA
SYMPHONY
Location: Venic
This is @ keen exam
vision with the idea

MCCULLOUGH
RA FREEMAN/VEN\CE

e Public Library
ple of matching an artist's
| sponsor. When Venice Art

Center executive director Mary Moscatelli saw
posal, "l thought, This

McCullough's design pro
has to be for the Symphony.’ It's keyboards all
musical perfor-

the way down. It's meant for a
mance type of sponsorship." Barbara Freeman

supports poth the VAC and the Symphony.

50 Moscatelli proposed that, “This is away to
support two of your favorite nonprofits” Mc-
Culloughisa retired physician who has taught
atthe VAC.A talented watercolorist, she painted
four seahorses “in record time,’ Moscatelli said.
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THE SINGING MERMAID OF VENICE
ARTIST: MARIANELL |BBEKEN
SPONSORS: DEBORAH AND DICK MILLER
TEAM OF RE/ MAX PLATINUM REALTY
Location: Near RE/MAX Platinum Realty
The mermaid is in Deborah’s likeness and has
the same necklace that she wears. She isapast
Broadway star, S0 the names of the shows she
headlinedinare shown on the mermaid's back.
\While other sculptures will be auctioned off after
acertain period of time, the Millers' sponsorship
level allows them to keep this one. “It's stunning.
It's all small mosaic tile on the tail," Venice Art
Center executive director Mary Moscatelli said
of lobeken's work.“The artistwas @ perfection-
ist. It's beautifully done’”

GOLDIE

ARTIST: LINDA LARISCH

Loc _ AND D
‘ atlon.. The Venice Art%iEiE CAMPBELL
er
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DIANA

QL';LSST;)CHAU MAI

RS: BO
LAW IR, Jipe N, BOON
Locat;o,,'\.AJ'JAMES GRIFFITH SE: D BOONE
Diana is n:a ames Griffith Salon LON

med after Wonder W

man’s alter

€80, Diana Pr;
Prince. Both the law firm
and the

salon spo
p nsored pigs in the past.
. James

r

U. GOGH GIRL
ARTIST: MARY MOSCATELLI

SPONSOR: PATRICKAIR

Location: Made In ltaly
Mermaid sponsor Patrick Jaehne of PatrickAir

is alongtime yolunteer and sponsor of the
VAC Fine Arts Show. VAC staff members joke
that he has cooked more than 5,000 hot dogs
at their events. Moscatelli, the VAC executive
director, says she wanted t0 “do a piece of art
that was recognizable and associated with
an artist. Vincent van Goghis one of the most
recognizable artists and people love ‘Starry

Night” Moscatelli's goal was to convey “Starry

Night" at a\lenice jetty. There is aloving ode

to Moscatelli's daughter. Aring Moscatelli
painted on the mermaid's finger resembles

one Mila wears. A

SRR

Venice Art C

Art Center Executive Di

mermaid, U. Gogh Gi cutive Direct

+ U. Gogh Girl or Mary Moscatelli wi
iwith her
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